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Enrollment No: Exam Seat No:

C.U.SHAH UNIVERSITY

Summer Examination 2017

Subject Name: Marketing of Library Services
Subject Code: 5AH02MLS1 Branch: MLISc

Semester: 2 Date: 06/05/2017 Time: 02:00 To 05:00 Marks: 70

Instructions:

(1) Use of Programmable calculator and any other electronic instrument is prohibited.
(2) Instructions written on main answer book are strictly to be obeyed.

(3) Draw neat diagrams and figures (if necessary) at right places.

(4) Assume suitable data if needed.

SECTION - |
Attempt the Following questions (07)

Define the Marketing

What is a channel of distribution?
Who is a middleman?

Write Meaning of Consumer Behavior
What is Marketing Environment ?
Define Library Services

What are the various selling theories?
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(14)
(A) What are the marketing concepts? Explain the process of-evolution of these
concepts
OR
Attempt all questions
(A) Explain the concept of information as a product or commodity

(B)  What is marketing mix? Explain the components of marketing mix
Attempt all questions (14)
(A)  What is marketing research? Describe Stages in the Marketing Research Process

(B) What is market segmentation ? Explain the importance of segmenting markets
OR

(A) Explain Library service marketing
(B) Explain various factors which Influence the consumer behaviors
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SECTION — 11
Attempt the Following questions (07)

Define Current Awareness Service

Write Components and Operational Features of SDI

Write types of Media

What is meant by Customer Relationship Management?

What is Direct Marketing?

Define the role of Librarian in promotional activity

Define Ethics

Attempt all questions (14)

What is advertising ? How it is different from publicity?

How research is helpful in better advertising planning? Discuss
OR

Discuss the major regulations influencing advertising in-India

Prepare a marketing plan for your library

Evaluate the various strategies in customer service operating in retailing industry.

OR
Attempt all Questions
What do you understand by the decision-making framework of promotional
strategy? What are its components and stages?
Why ethics are important in a developing society like India?

SECTION -1
Attempt the Following questions (07)

DFS eI\ U GLjIFrIT VET
{15726 @[ZZ XN\ [P
DLo, D/ G S K. /P?
UNFCS JT/[SGM VY
Marketing Environment(s% JZef X/\ K./ ?
U YFT [ FEVICTY 5Cs STL ATEIA
VG/S[IW JIRFs 1 \wWFTXNKP?
(14)
DFS"LINUSsGFXNRP)?  CesilAoll sl GAT VF5IF . DI JA

OR
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Attempt all questions

DFCIL V2 ISGI VS TZL S/t RFNG VY JF RLH-J- T/ DHE JTT
Marketing mix X/\ X./9? Marketing mix G¥ss ST, DHE JA
Attempt all questions
Marketing XMW G XN\ K /T? Marketing \XTIW°G 5| S| LIFGES| DFS
DI I
DFS"[s [JEFHG Vs, /| X\? DFS"[s [ JETHG G] DCy J; DHF JTT
OR

UNYES [ JFVIG] DFS ST\ DI
UNFCS_JTs/3 G/ PZSTF [ JW s ZLA/ M DHE I

SECTION - 11
Attempt the Following questions

Current Awareness Services GL jIF5IF VFs TP

SDI G Fss'8 177G/ [JX/CFjIJYF

Media GF5| SFZAM

FDFHLSL U FCS NRE G NAW G ZFNIM XK./

5| TnFDFS" [sTNU XN ST

5| DFMXG, 5| JITDF\ U\ | Y, GL SFDULZL GLjIT5IF VEIP
SGILX T+ GLjITBIE VEM

Attempt all questions

LG FGSTS XNR P 5| SFXG YL S[JLZLT VI UR[P?

[ TG SFS VEITMHGDRNNXMWG S JL ZLI/ DAA~5 YFIX /TP

RRF"SZM
OR

EFTZIDP [ TG ST G/ 5| EFLJTSZTF D /5 1GIDIMGL RRF" SZIMP
U\ YF. I DFS s\ U DFs/ IMHGF T/ [IFZ SZIM

RIS _JIsFZp WM DT\ U\ FCS [ JFREJIF 11 W5 IICLZRGF VM
D) IFING SZAM.
OR
Attempt all Questions
5| M FCGjI/C GF1Gs"S. [ JFGF DF/BFDFTD/ X\ : DHIM K MIP? T/GF
TFWGIHM VG, 5| S| LIFXNRSP
EFZTH]JF1JSTTHN]XDI\ GLILX T+ XFDFs/ DCy JG/\ K /P?
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